




















FCRV ONFCRV ONFCRV ON---LINE XMAS LINE XMAS LINE XMAS 
SHOPPINGSHOPPINGSHOPPING   

 
Don’t want to mix with the 
shopping crowd?  Want to 
sit in your comfy chair 
while ordering “unique” 
presents rather than mall 
“usuals”?  FCRV Commer-
cial Members are the solu-
tion you’ve been waiting 
for!  Take a few minutes and browse through 
the 17 web stores offered through the FCRV 
website.  It’s as simple as 1, 2, 3.  Here we 
go— 
 
 (1) Type www.fcrv.org to get to the 
home page. 
 (2) Click on Commercial at the top of 
the page. 
 (3) Click on Commercial Products & 
Services 
There you are!  When you click on Commer-
cial Members that are green, you’ll be directed 
to their websites. 
These are the Commercial Members you will 
find on that page. 
 
Adventure Caravan—RV tours in the US, 
Canada, Mexico, Central America, Europe 
Coleman—our #1 camping companion for 
many years 
CQ Products—gift books, journals, calendars, 
inspirational gifts 
Fantastic Vent—high efficient, low amp 
draw, 12 volt air exchange systems 
Flags Galore ‘N More—200 decorative flags 
and more 
Healthy Gourmet—American made stainless 
steel waterless, greaseless cookware 
Homemade Gourmet—4 meals in 4 minutes 
and lots of pantry staples 
Originals by Becki—Swarovski crystals and 
heat transfer designs 
Sarge Enterprise—facial care, pain manage-
ment, chemical free products 
The Sign Man—name badges 
The Trail Peddler—Hiking the Appalachian 

Trail written by the grandson of a NCHA 
member 
Uniquely RV—Solar ID, telescoping sign post 
with solar lighting 
Universal Golf Carts—single seat golf cruis-
ers 
Unkamengifts—handmade chainmaille, tradi-
tional and contemporary jewelry 
VIP Enterprises—RV parts, accessories, tow 
brake and more 
Woodall Publishing—campground directory 
Zrii—liquid nutritional beverage 
 
Perhaps you prefer a more personal shopping 
experience but still don’t want to leave your 
home.  We have 7 FCRV Commercial Mem-
bers without websites who can be contacted by 
phone or e-mail.  They would be pleased to 
assist you with finding that great gift.  They 
are listed below and their contact information 
can be found on the FCRV website. 
 
A&B Products—non-stick diamond coated 
cookware 
Beanie Haven—women’s apparel, sew’n jean 
products, wooden roses 
Countryside Enterprises—mats, awning 
lights, sunscreens, carpet savers 
Glass Magic—Nanoprotect AG glass treat-
ment 
Hildale Enterprises—RV accessories and 
crafts 
R&N Enterprises—FCRV merchandise, 
clothing, jewelry, hat 
Special Things—ladies apparel 
Sunrise Bedding—Thermoshield mattresses 
Traveling Grannies Gifts—handmade jew-
elry, ribbon necklaces, totes 
 
So, there you have it—shopping from your 
own home, when you choose to shop, while 
purchasing signature gifts for special people.  
And, you’ll be supporting your Commercial 
Members so that they’ll continue to support 
FCRV with non-dues income.  Have a joyous 
holiday and we’ll give you an update in 2010.  
In the meantime, if you have suggestions, 
please feel free to contact us. 
 

Paul & Pat Parsley, Commercial Director 
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CAMPVENTION CAMPVENTION CAMPVENTION 

MEMORIESMEMORIESMEMORIES   
   

By DeWayne Johnston 
 

My wife and I are proud to be among 
the 10% of FCRV members who consistently 
attend the National Campvention. It is always 
amazing to see the amount of volunteer work 
and dedication accomplished by volunteers 
who contribute, time, labor, knowledge, and 
personal expense to put on a Campvention. 
 

The first Campvention we attended was 
in 1972 at Camp Atterbury, Indiana. It was the 
largest on record with 7,842 units. If I remem-
ber correctly it covered a 5 square mile area. 
Terre Haute, Indiana had a huge tent shaped 
like a turtle with blinking lights on top. It was 
a landmark for finding our way back to our 
site.  I also remember the cold showers. 
 

We missed California in ’73 and ’74 
was cancelled due to the gas shortage. Moul-
trie, Georgia in ’75 was exciting with a visit 
from then Governor, Jimmy Carter. It also 
rained heavily and the grounds turned to mud, 
but everyone slogged through. It seemed like 
everyone there bought watermelons on the way 
in. There must have been a lot of watermelons 
growing in the camping area the next year. Du-
quoin, Illinois in ’76 was fun despite the heat 
and humidity and Jim Ed Brown put on a great 
show. We left there in our pickup camper for 
Alaska.  ’77 was in Duquoin again and ’78 was 
in Colorado. The entrance road got soft with 
all the RVs coming in and it took forever to get 
parked, however the setting was beautiful. In 
’79 it was Guelph, Ontario and cooler weather. 
It was there that Noreen Smith showed me the 
ropes of doing Campvention publicity. 
 

 
 
 
 

 
 

 
 
Each Campvention had its own person-

ality and special events. Others that stand out 
for us were Bloomsburg, PA in ’81 where 
Louise Mandrel entertained and the town re-
turned our noise parade by having one of their 
own with fire trucks spraying the grandstand. 
In ’83 at Buck Creek Park, we camped beside 
Davey Crocket and also near the Decabooters 
who got serenaded regularly all hours of the 
day and night. Beech Bend Park in KY was 
muddy in ’84 but the sun came out when Presi-
dent Reagan visited and gave a speech. ‘85 in 
Grand Island, NE marked the 25th annual 
Campvention. Ottumwa, Iowa was a neat place 
to visit in ’87. In 1988 Highland, Michigan got 
some bad publicity from Paul Harvey accusing 
NCHA of cutting down trees when all we did 
was clear brush. Charlie Pride was great. ’90 
was back to Bloomsburg where Bill Anderson 
was a hit. An elaborate fireworks display was 
rained out. Marie Osmond appeared at Can-
field, OH in ’91. Mosquitos and a huge bon 
fire were at Brainerd, MN as well as Lee 
Greenwood who inspired everyone to bring 
flags to the show. The 1993 Campvention in 
Lebanon, TN was hot and humid and lightning 
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struck a large activity tent. That was the year 
NCHA became FCRV with the log unveiled 
by Denny Campbell and Hank Nathan. 
 

The more recent Campventions from 
’94 – ’09 also hold many memories, but that’s 
enough for now. If you would like to share you 
Campvention memories, send them to Camp-
ing Today. The 2010 Campvention will be 
NCHA/FCRV’s 50th. 

  
  
  

SWAP/TRADE ITEMSSWAP/TRADE ITEMS  
 

By Vickie Roop, 
Campvention Chair 

 
 At the 2010 
Campvention, since 
it is the 50th Anni-
versary, we are go-
ing to bring back 
activities that used 
to be favorites at 
Campventions in the 
past.  One of them is 
the  swap/ t rade 
items.  Do you re-
member those? These were small items either 
handmade or purchased that were usually rep-
resentative of the person’s state/province or 
area.  Usually a string with a safety pin or a 
safety pin was attached to the item so that it 
could be put on your vest or hat.  There also 
was the name of the person and where they 
were from and sometimes the name of their 
chapter attached to the item on a label or piece 
of paper. At Campvention you then traded with 
others, and it was a great way to meet people 
and sometimes make a new friend.  You may 
have seen pictures of some of the members 
that would have hats full of swaps, and they 
always wore them at Campvention. They en-
joyed showing off what they had collected 
over the years.  So, put your thinking caps on 
and come up with a swap/trade item that you 
would like to bring to Campvention so we can 

bring back one of the fun activities of past 
Campventions, and you can meet some new 
friends! 

 
 

   
Volunteering to Help  Volunteering to Help  Volunteering to Help     

 
Volunteering to help is 

a great way to get out and 
about, to meet people and 
really have a good time at 
Campvention. 

Forms will be available 
at the Information booth at 
Campvention to sign up to help 
or you can contact the Volunteer Chairpersons: 
 
Don and Hope Colpaert 
30997 Boewe Dr. 
Warren, MI     48092 
Phone 586/573-7578 
E-mail:    hopecolpaert@yahoo.com 
 

Volunteer opportunities will range 
from driving people movers with tractors to 
helping in security, manning a booth or help-
ing with grounds transportation.  You can 
name your volunteer time and we will match 
you up with what you are looking for. 
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Get your Campvention 
2010 registration form 

here 



Youth Activities 2010 Youth Activities 2010 Youth Activities 2010 
Campvention Campvention Campvention –––   
   Pirate CarnivalPirate CarnivalPirate Carnival   

 
By Karen Snodgrass, Youth Chair 

 
Shiver me timbers, it’s time to walk the plank, 
dig for buried treasure and show off your best 
pirate costume.  At the 2010 Campvention in 
Berrien Springs, MI, one of the youth activities 
will be a Pirate themed carnival. 

 
There will be lots of games, 
prizes, food (can’t have a carni-
val without food!) and a costume 
contest for all those little bucca-
neers out there.  All children 
ages 12 and under are invited to 
attend in their best pirate clothes.  
A costume can be store bought or 
homemade.  When putting to-

gether a costume, keep in mind the following 
guidelines: 
 
 There will be two age categories: 6 and 
under; and 7 – 12 
 
 Each age group will have the following 
costume categories: 
 

Most Realistic Looking Pirate 
Most Original Pirate 
Scariest Pirate 
Cutest Pirate 
Prettiest Pirate 
Best Homemade Costume 
Judges may create other categories 

based on entries 
 
So, watch those after Halloween sales for pirate 
duds at reduced prices, or follow our instruc-
tions below and make your own costume. 
 
Making a Pirate Costume 
 
To make your own pirate costume, start with a 
pair of old beige, gray or khaki colored pants.  

Cut off the hem and then cut vertical slits knee 
high to simulate frayed pants.  Next find a long
-sleeved button-down shirt, white is classic, but 
other colors will work too.  Cut off the cuffs 
and cut slits in the arm, again to simulate 
frayed edges.  Accessories could include a col-
orful scarf tied around the waist as a belt, on 
old black t-shirt cut up as a vest, an eye patch, a 
bandana tied around the head do-rag style and 
boots of most any type.  Put it all together, and 
Yo Ho Ho, you have a pirate costume. Your 
local thrift stores or garage sales are great re-
sources for finding old clothes to use. 
 
Have fun making a costume and stay tuned to 
future issues of Camping Today for more excit-
ing news for the kids in Berrien Springs.   
 
 
 

FCRV and FCRV and FCRV and    
TOYS FOR TOTSTOYS FOR TOTSTOYS FOR TOTS   

 
By Karen Snodgrass, 

Youth Chair 
 
FCRV is partnering 
with the Marines and 
the Toys for Tots Foun-
dation to hold a toy 
drive at the 2010 
Campvention in Ber-
rien Springs, Michigan.  
The youth will be in charge of the toy collec-
tion during Campvention. They will have col-
lection bins at the youth center every day and 
by the stage before the entertainment each eve-
ning. 
 
While doing your shopping this holiday season, 
we ask that you please keep our toy drive in 
mind.  Watch for “buy one get one” and “two 
for one” deals.  Also, if you are buying a gift 
for your child or grandchild, consider getting 
the same item as your donation. 
 
According to Larry Graefen, our Berrien 
County Toys for Tots coordinator, the toys 
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most needed are for the infants and toddlers, 
ages 3 and under and for the teen and preteen 
age groups.  For the teen and preteen groups he 
suggests items such as watches, hair dryers, 
and curling irons. Games are also good since 
additional family members can enjoy them too. 
Toys for Tots will accept any toy donated, and 
only asks that you donate a gift that, if it were 
your child or grandchild receiving it, it would 
be something they would enjoy and use if it 
was their only gift. 
 
We hope that each family attending the 2010 
Campvention will plan on donating a toy.  
Please help us make this a fulfilling event and 
help the children of Berrien County.  If you 
have any questions, please contact FCRV Na-
tional Youth Directors, Karen and Robert 
Snodgrass at kssnodgrass@earthlink.net. 
 
 
 

RV History EventsRV History EventsRV History Events   
   

Pedata RV sug-
gests taking a 
look back at the 
history of RVs, 
trailers and campers at the Hilton Head Island 
Motoring Festival or the RV/MH Hall of 
Fame.  
 The first RVs appeared in the 1900s. With the 
invention of cars came trailers and mo-
torhomes and the desire to sleep wherever the 
open road travels. The first RVers were re-
ferred to as Tin Can Tourists because of the tin 
can appearance of their trailers, says trail-
erite.com. Not much has changed since then 
except a few modern conveniences and this 
year’s ‘Life on the Road’ display at Hilton 
Head Island’s Motoring Festival is ‘a rare 
showcase of historic campers outlining how 
Americans "slept on the road" before hotels 
and motels.’ The show runs October 31 & No-
v e m b e r  1 s t ,  2 0 0 9  f r o m  9 - 4 . 
 
 A few of the highlights of campers and trailers 
are: 

1927 Vintage camping trailer 
1932 Studebaker RV-26’  
 1955 Trotwood Cub trailer 15’  
1962 Airstream Globe Trotter 
 1968 VW Westfalia Camper 
 Land Rover Devender 110 with top 

camper 
Retro Tear Drop Mini Camper with bike 

 
Another place to find RV artifacts is the RV/
MH Hall of Fame in Elkhart, Indiana. Estab-
lished in 1972, the Hall of Fame aims to recog-
nize industry pioneers and leaders, and per-
petuate the heritage of the industry by proving 
a repository for archives and memorabilia.  
 
“If you find yourself close to one of these RV 
exhibits, it is worth checking out,” says Clint 
Ethington of Pedata RV Center. “The ingenu-
ity of the early designs is pretty impressive, 
even if you aren’t an RV enthusiast, it is still a 
f u n  t r i p  d o w n  m e m o r y  l a n e . ”  
  
For more information on Pedata RV Center or 
current trends in the RV industry contact Clint 
E th ing ton ,  Gene ra l  Manage r ,  a t 
clint@pedatarvcenter.com or by phone at: 1-
888-545-8314 or 520-807-0900. Or visit 
Pedata RV Center online at http://
www.pedatarvcenter.com. 
 
 
 
 

THE WRECKS OF AUTUMN: THE WRECKS OF AUTUMN: THE WRECKS OF AUTUMN: 
IN TRAVERSE CITY,   FALL IS IN TRAVERSE CITY,   FALL IS IN TRAVERSE CITY,   FALL IS    

PRIME TIME FOR EXPLORING PRIME TIME FOR EXPLORING PRIME TIME FOR EXPLORING 
SUNKEN SHIPS SUNKEN SHIPS SUNKEN SHIPS    

  
 

TRAVERSE CITY, MI – There’s a saying in 
northwest Michigan’s dune country. The sand 
gives, and the sand takes away. 
Over the years, the golden sands along the 
towering Sleeping Bear Dunes have buried 
farms, forests and settlements. Just as unpre-
dictably, though, they can retreat and bring to 
light what they have buried -- as happened, for 
instance, in the case of the Three Brothers. 
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A 160-foot wooden steamer, the Brothers ran 
aground in 1911 on a sandbar off the coast of  
South Manitou Island and vanished without a 
trace. For nearly a century, boaters and beach-
combers fished and swam right over the wreck 
without knowing it was there, until the current 
shifted the sand away in 1996 and uncovered 
the vessel – completely intact -- in a mere 12 
feet of water. Since then it’s become a magnet 
for scuba divers and snorkelers from all around 
the country. 

Although the 
waters around 
Traverse City 
lack the coral 
reefs and tech-
nicolor fish of 
the tropics, 
they’re a popu-
lar diving desti-
nation because 
they’re so rich 
in shipwrecks. 
Most date back 
to the middle of 
the  
 

 
 
 
 
 

19th century, when the region teemed with 
schooners, tugs, fishing smacks and steam-
ships of all shapes and sizes, but some are as 
recent as the 1990s. 
 “The Great Lakes have more shipwrecks than 
anyplace else in the world, and they’re in much 
more pristine condition than, say, the Carib-
bean, because they haven’t been eaten away by 
salt water,” says Jack Enger of Great Lakes 
Scuba, one of several Traverse City dive shops 
that serve the area’s growing number of under-
water visitors. 
 Thanks to Lake Michigan’s cold, fresh water, 
these wrecks are underwater “time capsules” -- 
so well-preserved that even small items like 
cutlery, machinery, ornaments, and porcelain 
cups remain unharmed and in their original 

locations.  
 Underwater tourism is increasingly popular in 
Traverse City, particularly in late summer 
when Lake Michigan and Grand Traverse Bay 
get warm enough for deep exploration. But the 
best diving is in autumn, says Enger; the wa-
ter’s still warm, but there’s much less recrea-
tional boat traffic and the already phenomenal 
clarity of the water is at its best. Divers who 
don’t want to lug their own gear around can 
rent from local dive shops, which also run or-
ganized wreck-diving groups and provide 
scuba instruction for novices.  
The best shipwreck-hunting grounds in the re-
gion are in the 282-square-mile Manitou Pas-
sage Underwater Preserve, just off the Sleep-
ing Bear Dunes between the Manitou Islands 
and the Leelanau Peninsula. A protected “short 
cut” for shipping since colonial times, the Pas-
sage contains the wrecks of over 130 ships -- 
only 16 of which have been found.  
 One of the easiest to spot is the Francisco 
Morazon, a steel-hulled freighter that ran 
aground on South Manitou in a 1960 blizzard 
and can now be seen half-submerged just a few 
hundred yards offshore in only 15 feet of wa-
ter. The 246- foot ship can be easily explored 
with fins, mask and snorkel. Just a few hun-
dred yards away is the Walter L. Frost, a 
wooden steamer that ran aground in 1905. 
Though it was somewhat damaged when the 
Morazon sank on top of it, the Frost is a favor-
ite with divers because large sections of the 
hull with machinery, boilers and related arti-
facts are open to divers of all skill levels. 
More wrecks can be found even closer to Trav-
erse City itself, in the sheltered waters of the 
Grand Traverse Bay Underwater Preserve. The 
A. J. Rogers, a 138-foot wooden schooner that 
sank in 1989, lies just 4.5 miles off the tip of 
the Old Mission Peninsula. Just a few miles 
south of the point, along the East Bay shore is 
another schooner, the 125-foot Metropolis, 
whose keelson is in only five feet of water and 
a popular snorkeling destination. (Much more 
of the ship is a few yards to the east, over the 
edge of a hundred-foot underwater cliff.) The 
Tramp, a 54-foot tug, lies in 44 feet of water in 
West Bay, near Power Island. 
 Nor are shipwrecks the only interesting arti-
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rich bottom of Michigan’s Grand 



facts to be found in these waters. Many divers 
enjoy poking around the area’s extensive dock 
ruins, where massive pilings were driven into 
the sandy bottom to create docks and wharves 
for the schooners and steamers that plied the 
region’s waterways a century ago. Long aban-
doned, they attract large schools of fish and 
contain many artifacts, including anchors and 
pieces of shipwrecks. (One of the strangest 
collections is the popular “junk pile” near Old 
Mission, which includes a host of sunken arti-
facts from the 1950s, including several well-
preserved cars and boats.) 
 Confirmed wrecks are only a small percentage 
of the total number of ships and boats known 
to have gone to the bottom of the bay. The 
Grand Traverse Bay Underwater Preserve 
Council has its own website and Facebook 
page www.gtbup.org, featuring extensive pho-
tos and videos of the wrecks it has surveyed. 
 For listings of dive shops, information about 
other activities and attractions in Michigan’s 
scenic Traverse City area, and as assistance 
with lodging, dining and other activities, con-
tact the Traverse City Convention & Visitors 
Bureau at www.visittraversecity.com or 1-800-
TRAVERSE. 
 
 
 
 
COUPLE’S IDEA SHEDS COUPLE’S IDEA SHEDS COUPLE’S IDEA SHEDS 

NEW LIGHT  NEW LIGHT  NEW LIGHT     
 
 
Innovative Solar-Lighted, Telescoping Sign-
post Satisfies RVers’ Need To Belong, Yet 
Expresses Their Individuality 
 
The idea took a while coming - more than 
thirty years of camping and RVing.  Plus one 
moon-less night spent finding a safe place to 
land a boat on a beach. 
 
Joe and Susan Briggs observed over the years 
how fellow campers and RVers enjoyed deco-
rating their sites.  Susan recalled, “When she 
was little, one of our daughter’s favorite things 
to do when we were at campgrounds was to 

drive around and see the different things peo-
ple would put out.  Strings of colored lights, 
flags, whirly-gigs - you name it and she loved 
it!”  It became apparent that campsite decora-
tions reflected the interests and personalities of 
the occupants similar to the ‘sticks and bricks’ 
home they left behind. 
 
It turns out Joe and Susan weren’t the only 
ones to come to that conclusion.  A majority of 
RV owners surveyed by Louis Harris and As-
sociates confirmed that they consider RV parks 
a second neighborhood. People seek a place to 
replace the home and human interaction that 
many have lost. The RV neighborhood creates 
a community with purpose, order, connected-
ness, and meaning. As in more conventional 
neighborhoods, RVers and campers enjoy es-
tablishing their unique place and identity in the 
community. 
 
After their now-grown daughter and son-in-
law had a hard time finding a safe place to land 
a boat on the beach one dark night, they got to 
thinking.  And Joe started tinkering with de-
signs.  At first, even he wasn’t sure what he 
wanted.  But as time went on, their observa-
tions and ideas started to come together.  Their 
first prototypes of a signpost that also provided 
light were made of plumbing PVC and electric 
light fixtures.  They were big, cumbersome, 
unstable, and required extension cords – not 
very convenient. 
 
The next prototypes were smaller and replaced 
electric lights with solar lights.  They were 
headed in the right direction, since people were 
now knocking on their door and wanting to 
know where they could buy them.  But Joe and 
Susan felt the lights weren’t quite right.  Be-
tween uses, the solar lights would go on and 
discharge the batteries, since they were stored 
in the compartments under their 5th wheel.  
The first night at a new campsite still would be 
dark.  And the plumbing PVC was never in-
tended to fit together without connectors and 
fittings, etc.  No, they weren’t there yet. 
 
But perseverance paid off when they found a 
solar light that would stay on from dusk to 
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dawn AND that had an on/off switch.  That same perseverance also resulted in finding a furniture 
grade PVC manufacturer that could make telescoping components and had a base to fit them.  The 
result of Joe and Susan’s ideas and efforts?  Solar ID™. 
 
Solar ID™ is a solar-lighted, 42” telescoping signpost made of custom-
manufactured PVC with a cross-arm for displaying signs, banners, and 
other decorative or identifying accessories.  Key features include: 
Two-piece, telescoping center post that makes the unit easy to collapse, 

pack and store in a compact space.  It all fits easily in the included 
tote bag. 

Solar power means no wiring or electricity is required for nighttime light. 
A wide, hollow, detachable base that works on most surfaces, such as 

parking lots, campsites, or at the beach.  The base can be filled with 
gravel or rocks for extra stability. 

 
“Solar ID adds to the RV community experience. It communicates the 
user’s identity and interests, and promotes enjoyment of outdoor recrea-
tion with family and friends.” said Joe of his invention. 
 
Joe and Susan now can be found at RV rallies demonstrating and selling Solar ID, personalized 
wood RV signs, RV wall plaques, and other unique RV accessories.  The 2009 Campvention in 
Sedalia, Missouri marked their first FCRV rally.  “Everyone was so friendly and helpful.” com-
mented Susan. 
 
They also launched a web site,  to sell their products online.  A demonstration video featured on 
the home page familiarizes web site visitors with how Solar ID operates.  If you haven’t seen it 
yet, you’re invited to check it out. 
 

 

 

 

 

Join or Renew your membership today! 

 Contact  Our National Office at  

Phone: 716-668-6242 or 800-245-9755  

Email: fcrvnat@verizon.net 
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FCRV Corporate Sponsor & Exclusive Insurance Provider 
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American National Property & Casualty Co. 

http://www.anpac.com/products/p_c/rv/default.aspx

